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Architecture and design,
a creative approach but above all an 
ability to adapt.

Raphaël Bouchemousse
Interior Architect & General Manager

International

The world is a constant source 
of inspiration in the diversity 
of cultures and practices that 
feeds the development of our 
creative and methodological 
approaches.

Design

The expression and the result of 
our creative approach and our 
know-how to projects that are 
entrusted to us.

We Are Different

Each of our projects with the 
ambition to be a unique and 
original response adapted to a 
particular context, the context of 
your project.
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This project concerns the overall creation of a short circuit sales 
concept in Limoges. Between interior architecture, graphics and 
signage, nothing is left out to allow the contemporary project to 
flourish.

Here we are talking about local, so it was important to study the 
context and the ambitions displayed by the city of Limoges to 
incorporate them into the creative thinking of the project. 

The guiding line proposed by our team therefore centers around 
a more contemporary but equally friendly terroir. In line with 
their convictions, we had to come up with a sustainable project 
allowing proximity between customers and producers.

Mission : Concept design, 
branding, and signage

2016
Global design

Limoges

Campagne city
France

900 m2

Supermarket, direct sales
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Paris

2019
Global design

Mission : Concept design, 
branding and graphic material

Janine Loves Sunday
France

Original commercial 
concept of vegan catering
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Pontault-Combault

2021
Global design

Mission : Concept design, branding, 
signage and construction supervision

310 m2, Medical center :
dentistry and ophthalmology

Dentevue
France





26

Clamart

2022
New development

Mission : Concept design, 
branding, signage, wayfinding 
and construction supervision

1003 m2, Medical center : 
dentistry, ophthalmology, 
general and cosmetic practice

Panorama Medical Center
France
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paris

Cardiosphère
France

2023
New development

Mission : Concept design 
branding, signage and 
construction supervision

410 m2

Medical center : cardiology
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Marne-la-Vallée

2022
New development

Mission : Concept design, branding, 
signage and construction supervision

216 m2, Medical center :
ophthalmology

Marne-la-Vallée Medical eye center
France
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Kirchberg
Luxembourg

The project concerns the partial renovation of a building and more particularly of 
its commercial part. As part of our reflections, we explored the anchoring of the 
project in the building.

We have therefore studied the ambitions displayed by the Luxembourg territory 
to put them in perspective through our approach but also observed the context 
and the surrounding geographical specificity and in particular the liquid element 
which interested us particularly to inspire the displayed commercial positioning :

AFFLUENCE / OASIS / ADVANTAGE / CLEAN ENERGY FOR USERS

The development axis of the proposed project thus plays on the creation of a fluid 
and organic space represented through the interior design which is materialised 
by an atrium with, in the upper part, the conservation of a design inspired by the 
nautical world (sailing, deck equipment...)

Luxembourg

25 000 GLA
66 Shops, food court

Opening 1996
Remodeling 2019
Global design

Mission : Concept design, 
branding, signage, wayfinding 
and author surveillance
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